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cres of choice Balboa Park lawn will be 2

transformed into historic Sixteenth Re"aissance Faire p- RETTAISSATICE ‘:

Century England. F A I R E

Bold performers in wonderful Elizabethan cos- Third Season .
tumes will mix and mingle in merriment with the 4 g4 'F“ ﬂ' e
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August 2 & 3, 2003
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Produced and Directed by
The Center for Creative History.
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For a Royal Return
on your
alibi | eeedsameencises - Advertising dollar

Email: queenmum@home.com
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REMAISSAIICE™,

R eturn with us to the Olde English
village of St. Margaret’s-at-Cliffe in the
time of Elizabeth |, Gloriana. Join Her Majesty

and the happy villagers as her personal guests
to our country faire.

ﬁ o less than 500 performers will be
joined by 120 artisans, as well as
scores of actors, singers, musicians, artists
and students. Parades, games, dancing and
stage shows are presented all day for your
family’s entertainment and pleasure in San
Diego’s lush tree filled and spacious Balboa
Park.

Layout and design by Niles Graphics (949) 722-7369

Sponsorship of the
San Diego
Renaissance Faire
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Reach hundreds of thousands of people

in Southern Californiathrough our
advertising and publicity.

Over 10,000 guests are expected to attend this two
day affair.

Both broadcast and print advertising will extend
throughout Southern California.

The Center for Creative History literature reaches
parents, teachers and students in schools throughout
San Diego County.

Participate in amost enjoyable and
unforgetable promotional event.

Designate a special person to be knighted by the
Queen (select sponsor packages).

Reward your best clients and employees with
complimentary guest passes and soft drink coupons.

Receive access to VIP tent and lunch with Queen
Elizabeth (select sponsor packages).

Support avery worthy San Diego
educational experience.

San Diego’s premiere organizations for arts and
education involve students in the performingand
historical arts and imbue them with learning
techniques that last a lifetime.

The Center for Creative History, The Center for
Sixteenth Century Studies, The Greyhounds of
Fairhaven, and other not-for-profit organizations will
benefit from the proceeds.

In 2001, the Union Tribune
called the event “The Best
Bet in Family Entertainment”.

Victoria Dietrich is the Executive Producer of
numerous historically themed events including
the San Diego Renaissance Faire and she joins
Charles J. Taylor to present this third season.

For a list of
sponsorship opportunities
contact us at (619) 589-8984
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The Center for Creative History is an organiza-
tion with members throughout Southern California
who teach and encourage the arts with the use of
historical examples from the 14" through 16"
centuries.
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Their goals are to stimulate curiosity about the
lessons that our past can teach and to develop the
skills needed to become accomplished in all
aspects of improvisational and stage arts.



